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Design Evolution

This is the first sketch of 
the chosen logo concept. 
It was only one of over 20 
concepts, but was chosen 
by a group of designers and 
Jillian as the most successful 
representation of her brand. 
The handwritten type brings 
a personal feel to the brand 
while still remain cohesive 
and high quality.

This is the first on-screen 
draft. The organic shapes 
of the letterforms were 
kept to create the warm, 
personal element of the 
brand. Client/designer 
communication and 
relationship is key to the 
brand, so the organic 
forms are representative of 
that importance.

The finalized design keeps 
the same organic shapes 
for the warm and personal 
feel that is at the core of 
the Jillian Vance brand. 

The word “design” is 
removed so as to not limit 
the brand and its future.

Initial Sketch Digital Sketch Final Design

d  e  s  i  g  n  
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Color Profiles

Cherry conveys the 
intensity of passion, 
maturity, confidence, and 
ambition. This is the main 
color of the brand and 
should be used as the 
color of the logotype.

RGB: 147 39 44
CMYK: 0 97 89 45
Hexadecimal: 93272C
Pantone: 7622 C

RGB: 0 0 0
CMYK: 60 40 40 100
Hexadecimal: 000000

RGB: 255 255 255
CMYK: 0 0 0 0 
Hexadecimal: ffffff

Midnight is a classic, 
mature color that exudes 
quality. It represents 
a timeless elegance 
matched by no other color. 
The Jillian Vance brand 
strives to create timeless, 
elegant design, so 
midnight was the perfect 
choice. Black is also a 
main color and should be 
used with the logotype 
and vintage floral pattern 
element for headers and 
other materials for the 
brand. It should also be 
the primary color of the 
body text.

Marshmallow is another 
timeless color that 
represents cleanliness, 
perfection, and clarity, all 
elements incorporated into 
the Jillian Vance brand.
This is an accent color.
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Typography

Avenir Book

Avenir Book Oblique

Avenir Black

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0

1 2 3 4 5 6 7 8 9 0

1 2 3 4 5 6 7 8 9 0

Avenir is a timeless, 
versatile typeface that 
represents elegance without 
compromising legibility, thus 
being the choice of typeface 
to be paired with this brand 
identity. Its large family also 
makes Avenir a typeface that 
can be used for many different 
purposes for a clean and 
simple feel. 

Avenir Book & Book Oblique 
should be standard for body 
text. Avenir Black should be 
used for headings, and Avenir 
Medium and Medium Oblique 
are acceptable for subheads.

Body copy should be set in 
midnight text, while headings 
and subheadings can be either 
midnight or cherry.

Please note: Acceptable 
alternatives for Avenir are
Nunito and Avenir Next. 
However, these should only be 
used if absolutely necessary.
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Typography Substitutes
Nunito Regular Avenir Next Regular

Nunito Medium Avenir Next Medium

Nunito Black Avenir Next Bold

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0 1 2 3 4 5 6 7 8 9 0

1 2 3 4 5 6 7 8 9 0 1 2 3 4 5 6 7 8 9 0

1 2 3 4 5 6 7 8 9 0 1 2 3 4 5 6 7 8 9 0 6



Logo Variations

The primary logo consists of 
the full signature. Acceptable 
color for the logotype is cherry 
and acceptable base color 
is midnight with the vintage 
floral pattern. 

This logo contains either 
marshmallow or cherry text 
with a marshmallow or cherry 
background. This should be 
used sparingly. Creating a 
black & white version of the 
logo is also acceptable when 
necessary, but should not be 
used commonly.

This icon is comprised of the 
initials JV. This variation should 
only be used for square or 
circle icons on social media 
that the full logo does not fit 
into. This is the only case in 
which additional elements 
can and should be added. 
The icon can be converted to 
marshmallow if necessary.

Primary Logo

Alternate Options

Social Media Icon
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Additional Elements

Vintage Floral Pattern

The vintage floral pattern is a 
decorative element that is subtley 
placed on branding materials for 
the Jillian Vance brand. It appears 
on midnight backgrounds toned 
down to 90% opacity, with the 
pattern at 100% opacity to remain 
subtle yet still add texture.
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Restrictions

Minimum size

Minimum spatial buffer

1 in x 0.36 in A minimum size is required 
to keep the logo legible. This 
size is 1 inch by .36 inches. 
The correct proportions must 
be kept. Logo cannot be 
stretched or distorted in any 
way, no matter what. 

A spatial buffer is also required 
when the logo is being used 
alongside other elements such 
as text and other graphics. 
This buffer is determined by 
the height of the letter L within 
the logotype. 

x

Note: Spacing should be the height of the L 
within the logo. 
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Improper Usage

Deliberate Distortion

Adding extra elements Altering stroke

Rearranging Elements Using social media icon 
as primary logo 

Altering Color
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Usage

1.5”

.75”

.75”

.75”
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